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MelloGraphics is my design collection. I am a creative 
designer with eight years of professional experience 
working in-house, alongside agencies and freelancing.

I have enjoyed leading and working within teams to 
create innovative, vibrant concepts and designs across 
many disciplines. This work has lead me to tackle 
projects for clients of all sizes around the world.

For my 2016 Portfolio I have collected my favourite and 
most challenging projects for you to browse. So grab a 
cuppa and enjoy!

ASHLEY PICKERING
CREATIVE DESIGNER

ashley@mellographics.com

(+61) 411 042 539

www.mellographics.com

 

instagram.com/themellotimes

dribbble.com/mellographics

find me on linkedin.com



THE CO-OPERATIVE 
REBUILD
The Co-operative Group had experienced a year of crisis that 
threatened its survival as a business. 

As the lead creative, I helped design and deliver a  
three-year internal engagement strategy to help return this 
British institution to full health.

Throughout each stage of the program I created colourful and 
dynamic designs – including animation and video – to raise 
colleague awareness of the strategy.

Concept creation  Campaign branding  Illustration  Strategy 
booklets and guide  Strategy team map  Market stall campaign 
advertisments  Market stall design and set up  Market stall  
give-aways  iPad app icons  Animation  Video editing  Word 
and PowerPoint branded templates  Organise packaging and 
delivery of final branding elements
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RIO TINTO  
FOUNDATIONS FOR SUCCESS
Rio Tinto rebooted their business strategy with a new 
‘Foundations for Success’ framework. It clarified the direction of 
the group and how the distinct Product Groups fitted into the 
bigger picture for the business.

I developed the designs for a combination of offline booklets, 
infographic posters and online resources to leverage all available 
communication platforms to reach employees.

Working with Diamonds & Minerals led to other projects  across 
Rio Tinto, such as developing campaigns for Rio Tinto Alcan and 
within the Copper & Coal Product Group.

Concept creation  Campaign branding  Artwork creation 
 Strategy  booklet layout  'On a page' infographic artwork 
 Supplied design elements for strategy app  PowerPoint 

presentations  Duplicate all materials in multiple languages  
Organise packaging and delivery of final branding elements
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OUR SAFETY 
FIRST

HOW WE RUN THE BUSINESS
The Diamonds Executive Leadership Team (DELT) runs a global, 
integrated diamond business with a view to maximising its value.  
Everyone in our teams understand our direction, their role, and  
takes an active part in value creation.

We are part of an exciting industry with 
significant potential. While no major 
diamond discovery has been made over the 
past 15 years, demand for diamond jewellery 
continues to grow steadily, creating 
opportunities we want to seize together with 
our customers and partners.

How well can we create value safely for our 
shareholders and us?

• PDI – Fatalities 
and Permanent 
Disabling Injuries

• LTI – Lost Time 
Injuries

• AIFR – All Injury 
Frequency Rates 
 

• EBITDA – 
Earnings Before 
Interest, Tax , 
Depreciation and 
Amortisation

• Earnings

• ROCE – Return on 
Capital Employed

• Working Capital

Our diverse teams of employees are our 
number one success factor. We value diversity 
of origin, background and gender, and we are 
committed to ensuring everyone reaches their 
full potential.

We all take responsibility 
and ownership for our part 
of the business. We use 
the operating principles – 
FOCUS, TRUST, DELIVER 
– to guide how we operate, 
lead, and make decisions.

Who we are and what 
we believe in: these are 
our values, guiding our 
outcomes and behaviours, 
making us good people to 
work with and to work for.

We are the third largest diamond 
producer in the world, with over 30 years 
of successful experience in diamond 
exploration, mining and marketing. In that 
time we’ve discovered world-class assets, 
operated mines in extreme conditions,  
built a unique reputation and developed 
rewarding partnerships with customers and 
communities.

Safety is fundamental to 
our success. Keeping each 
other safe and ensuring 
that everyone goes home 
unharmed is always our 
number one priority.

 Our ambition is to remain one 
of the most successful diamond 
enterprises in the world, a 
respected diamond industry leader, 
and a meaningful contributor to the 
Rio Tinto group.

OUR CREDENTIALS 
AND CAPABILITIES 

OUR 
OPERATING 
PRINCIPLES

OUR AMBITION

OUR VALUES

OUR MARKETS 
AND INDUSTRY

OUR MEASURES 
OF SUCCESS

OUR PEOPLE 
10

ACCOUNTABILIT
Y

INTEGRITY
FOCUS

TRUST

DELIVER

TEAMW
ORKRESPECT
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We believe in the potential of Rio Tinto Diamonds 
to continue to contribute to Rio Tinto and to the 
diamond industry for many years to come. Our 
current assets have only about 10 years of life left 
and we will need to develop together a path to a 
longer-term future.

OUR PATH FORWARD 2014-2015: 
Confirm our turnaround and return cash to the business.

2016-2017:  
Progress organic growth and explore longer-term options.

2018-2021:  
Execute longer-term strategic choices.

CHINA
ANDWILL MATCH 

THE US MARKET BY
  

20
25

I N D I A
3RD LARGEST
WILL BECOME

CONSUMER

THE FOUNDATION STONE
The redefined Rio Tinto vision, values, strategy, operating model 
and performance metrics form strong foundations for our Diamond 
business.

RIO TINTO’S VISION
We aspire to be a company that is admired and respected for 
delivering superior value and for being the industry’s most trusted 
partner.

DIAMONDS & MINERALS 
OUR MISSION
Strengthened by our diversity, we operate customer focused 
businesses, where safety is our priority and every employee is proud to 
create superior value for all stakeholders from products that enhance 
the quality of life.

OUR STRATEGY
We operate safe, low cost, demand led businesses from the mine to 
the market. We create, shape and grow global markets for our products 
through integrated marketing strategies that create value for Rio Tinto 
and its shareholders.

Explore our foundations for success and 
discover the ten factors that make us a  
world-class diamond business.

THE DIAMONDS & MINERALS PRODUCT GROUP
Unlike the other Product Groups, Diamonds & Minerals operates as a 
collection of five smaller business units. Each operating business unit 
delivers products which aim to enhance the quality of life of people 
around the world and occupy strong positions across four sectors. Rio 
Tinto Diamonds is one of the world’s leading diamond producers. Rio 
Tinto Minerals is a world leader in borates, with mines, processing 
plants, commercial and research facilities. Dampier Salt is one of the 
world’s largest producers of salt. Rio Tinto Iron & Titanium is an industry 
leader in high grade titanium dioxide feedstocks. The product group also 
includes the Simandou iron ore development project.

OUR DIAMOND BUSINESS

OUR 
DIAMOND 
BUSINESS

MODEL
We operate a streamlined Product Group centre that sets the tone 
for how we behave, how we operate, what we make and how we sell. 
Within this framework each business unit is accountable for running 
safe operations and delivering value in line with our strategy.

• Invest in attractive 
assets in attractive 
industries.

• Maximise 
profitability  
and cash flow.

• Create sustainable 
value.

Mumbai

Sales and marketing
Operations
Pink diamonds
Projects

Diavik

New York

Bunder

Hong Kong

Argyle

PerthMurowa

Antwerp

Our Diamonds Story Map 081014.indd   1 21/10/2014   11:29



BARCLAYS 
PERSONAL BANKING STORY
After the creation of the new Personal and Corporate Banking 
division, Barclays faced the challenge of reviewing its colleague 
communications and engaging its people on a new digital-
centred, customer-focused strategy.

After Karian and Box gained detailed insight and created 
a narrative, I lead the creative team to help deliver a full 
engagement campaign across Personal Banking.

We engaged 16,000 colleagues in the strategy through 
leadership communications, dynamic visual content and team 
discussion tools.

Concept creation  Campaign branding  Illustration  Strategy 
map  Animation  Office wall art design, print and derlivery 
 Word and PowerPoint branded templates  Packaging and 

delivery of final campaign elements
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THE CO-OP BANK  
TRANSFORMING THE  
WAY WE WORK
Following the The Co-operative Bank's departure from The  
Co-operative Group, the Bank needed to re-establish the values 
that had historically distinguished it from its competitors.

As the lead creative on the project I developed the visual 
brand of a culture transformation programme and provided 
design support for a series of workshop roadshows and internal 
materials. 

Concept creation  Campaign branding  Illustration  Roadshow  
PowerPoint presentations, hand-outs and infographics  Leader 
strategy booklets and guide  Team strategy map  Employee 
tattoo photo shoot creative direction  Internal engagement 
report design  Word and PowerPoint branded templates  
Organise packaging and delivery of final campaign elements
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T R Y S 
THE VILLAIN AND HIS TUBA
T R Y S is a talented guy, especially when it comes to music.

I was asked to produce artwork from only listening to a sample 
of his new untitled track.

The track has an amazing groove that runs throughout and a 
very dark vibe. As the song builds it adds new layers of synths 
and samples which lead to an intense sounding end.

After creating a story featuring a villainous tuba man, the 
illustration was created along with a title for the track.

Concept creation  Illustration  Artwork mockups
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NOURI 
SNACK WITH A PURPOSE
NOURI stands for NOURISH. To support, to feed, to cherish.

As a graduate startup, the company needed help turning their 
ideas into reality.

I worked with them to develop a vibrant brand and packaging, 
giving them materials to get their product off the ground.

Concept creation  Packaging  Product mockups  Marketing 
flyers
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KARIAN AND BOX 
REBRAND
Karian and Box’s global client base is expanding rapidly and the 
company is growing to meet new demands.

They needed to update their branding to bring consistency 
through marketing and conference materials.

Working with the team I lead the creation of the new brand and 
introduced guidelines which reflects the services and creativity 
that the agency offers

Brand design  Brand guidelines  Adobe CC and Microsoft Office 
templates  Motion graphics elements  Marketing materials  
Conference materials  Website design and layout  Office design 
and layout  Hand-painted wall graphics  Set up 'celebrate wall'  
Entrance and reception sign designs
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THINKBOX 
LAYOUT
ThinkBox is an magazine journal featuring the latest thinking 
on employee engagement. Used as one of Karian and Box's 
main form of marketing, it is used to showcase their pioneering 
communication and engagement case studies.

After the redesign of the Karian and Box brand, this magazine 
was next to get a face lift.

Magazine layout and design  Illustration  Print preparation
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POWER HEALTH 
REBRAND
Power Health have been manufacturing health food 
supplements, sports nutrition and natural hair and skin care 
products since 1972.

I joined their team as an in-house designer in 2007, where I took 
on multiple projects from packaging design to marking and web.

After working with the current materials it became clear that 
consistency through artwork and branding was low and 
outdated.

I teamed up with the Marketing Manager to help bring Power 
Health back up-to-date, giving them a fresh new brand that will 
last for years to come.

Brand design  Brand guidelines  Stationery  Marketing 
materials  Adobe CC and Microsoft Office templates  Website 
design  Product packaging  Product photography  Organise a 
cost effective printing solution
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DJ ADZY.K 
BRANDING DESIGN
After seeing my previous work with other DJ’s in Whistler, Adzy.K 
came to me wanting the same results. 

Big and bold was key to give the logo a fighting chance on 
various club posters and advertising.

Brand design  Stationery  Marketing materials
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BRAND ARCHITECTS 
WEB DESIGN
Brand Architects is a Melbourne based practice focused on the 
delivery of environmentally and socially responsible architecture.

I worked alongside BJM Design to develop a website which 
enabled Brand to update and display their vast portfolio with 
ease.

Concepting   Wireframing  Web design  Image retouching



MelloGraphics Portfolio 2016 | 25 



DJ SAM WHITMORE 
BRANDING DESIGN
Sydney DJ, Sam Whitmore needed an identity to use on club 
marketing materials and social media.

He wanted something that would last through the changing 
design trends and was simple yet effective.

Brand design  Stationery  Marketing materials
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IBSC 
BRANDING DESIGN
I Buy Static Caravans are a UK wide caravan buyer who wanted to 
set themselves apart from their competitors. 

They wanted their branding to be friendly, approachable and 
steer clear of the gimmicky look that other business in this area 
can often give off.

Brand design  Illustration  Website design  Stationery  
Marketing materials
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THANK YOU
Thank you for taking the time to look 
through my 2016 Portfolio. I am currently 
on the look out for new work opportunities, 
and would love the chance to talk.

Ashley Pickering

Creative Designer | MelloGraphics



ashley@mellographics.com

(+61) 411 042 539

www.mellographics.com

themellotimes

mellographics

linkedin.com
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